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Collection, use and dissemination
of data in the service of RLMM:
Perspective of Further
Education and Training

2 main issues

* Information designed for a targeted public
* Steering instruments




Information

e Nature, content, design, medium

e Users: families, young people, unemployed /
actors of the field (empl agencies officiers,
orientation advisers, firms..) / policy makers

Information:
Conventional instruments/ICT

* Flyers
* Advertisement in newspapers
* Any kind of advertisement

* Face to face interviews (give / collect
information)

* |Inf on websites




Steering instruments

* For facilitating dialog and cooperation: google
groups, web-based platforms, ...

* For shared knowledge, LM intelligence:

— Data collection: how (questionnaire surveys,
administrative registration); which kind of data?
¢ Longitudinal
* Disaggregated
— Data processing: information synthesized and
organizsed. How to deal with complexity?
¢ Relevant indicators
¢ Data mining




